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Zev Siegl was co-founder of Starbuck's Co�ee Company, that has now become one one of the world's most 
recognised brands. In 1971 Siegl, fellow teacher Jerry Baldwin, and writer Gordon Bowker realised their passion for 
co�ee and established Starbucks Co�ee Company. The name, inspired by the novel Moby Dick, evoked the romance 
of the high seas and the seafaring tradition of the early co�ee traders.

Their mission was simple, from their �rst storefront in Seattle's historic Pike Place Market, they were going to o�er 
some of the world's �nest, fresh-roasted, whole bean co�ees. It was going to celebrate the rich tradition of co�ee 
and to create a feeling of connection in the co�ee shop.

Siegl, a former history teacher, was the only paid employee in the early days of Starbucks Co�ee Company. In 1980, 
after ten years as Vice President, Siegl exited Starbucks, which by then had expended to six Seattle-area stores and a 
substantial wholesale business. Following his departure from Starbucks Siegl became a serial entrepreneur, 
founding Quartermaine Co�ee Roasters in Washington DC, Peerless Pie in Seattle, and more recently, BuckleUp. 

Siegl is passionate about his mission to inspire and develop young entrepreneurs. He brings practical insights 
regarding how to start-up a successful business as he shares stories about his own experiences as co-founder of 
Starbucks and his numerous other start-up experiences. From setting a vision, identifying mentors and partners, 
securing funding, setting up operations, product development and launch, Siegl helps aspiring 
entrepreneurs navigate their way to becoming successful business owners. 

Zev Siegl’s presentation Right From Start explores the strong bond between Starbucks 
and its target audiences around the world; how it began with a sense of purpose in the 
‘70s, the turning point in the early ‘80s, and why Starbucks’ evolved purpose continues to 
be so powerful.

Mr. Siegl is a Co-Founder of Starbucks, a serial entrepreneur and a global presenter. His 
insider’s view of Starbucks’ original concept of purpose, in combination with a talent for 
observation and analysis of brand-savvy companies, illuminate one of the great stories 
of purpose-driven brand development.


